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“OFF-FIGURE” BODEGONS E-COMMERCE

.2 Mamso







< la_manso & L -
349 190K 1.850
posts followers following
La Manso
Design & fashion
Carrer Enric Granados 20, Barcelona
Monday to Saturday 11am - 9pm
@calamanso 3
é) lamanso.shop/collections/... and 1 more
Following v Message Email +2

EUR 105,00

Old Silver

EUR 69,00

EUR 94,00

Groso Modo Sunsct

EUR 98,00

ORGANICS

ORGANICS

METAL NEW IN COLLECTIONS RINGS MYSTERY BOX OTHERS GIFT CARD
EUR 89,00 EUR 69,00

La Manso

Bodas de cristal Earrings Prom Braceler

EUR 69,00 EUR 110,00

Made to ord

METAL NEW IN COLLECTIONS RINGS MYSTERY BOX OTHERS GIFT CARD

EUR 94,00 EUR 94,00
La Manso
SOLD OUT
Teterium Red Brown Manso FFacto
EUR 150,00 EUR 94,00
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EUR 120,00

Almost Winter Necklace M
EUR 180,00

Made ro order
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EUR 94,00

Orange Rose

EUR 94,00



DRGANICS

METAL

NEW IN

COLLECTTONS RINGS

a Manse

MYSTERY BOX OTHERS GIFT CARD

Silver Manso FFacto
EUR 94,00

Choose your size

1 + Add to Cart ‘ﬂ

ith Pay

WRAP YOUR GIFT INDI\
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VISUAL MERCHANDISING / APARADOR

THE FABRICANT




Aparador

THE FABRICANT

e J
Ll

Proves aparador.

Proposta distopica. Roba passant
d’esquerra a dreta, la roba va canvi-
ant, com en glitch digital.

Render final

-

THE FABRICANT

Tenint en compte que la marca és totalment digital, la finestra de I'entrada de la botiga es
veurien tres tarimes buides, ja que no es poden veure les peces sense unes ulleres de
META. Per tant, per viure I'experiencia has d’entrar a la botiga, Es converteix en una ex-
periencia fisica, una botiga de peces digitals.



Visual Merchandising

Proves botiga.
Logotipo marca. Massa informacio.
Lletres mal posades.

Render final

Al ser la botiga totalment on-line i les peces digitals, els clients podrien viure una experién-
cia de la marca anant a aquesta botiga, la qual es pot anar a disfrutar d’'un servei de caf-
eteria, mentres et pots provar ulleres virtuals i fer compres des d’alla, per donar sensacio
de compra fisica.



EDITORIAL DE MODA




Metal top

Dress

MIU MIU LUISA GODED

Shoes Belt

VINTAGE MAISON MARGIELA

Armor Heels
ANTONIO BERARDI

EPOCA

P




Top
WILDCHI!LD
Pants
STYLIST'S OWN
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Head pieces
CAMP ARCHIVE
%é‘Skirt

BIBIAN BLUE
Shoes
.« VINTAGE



DESFILADA, LOOKBOOK i BODEGONS ARTISTICS
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Bodegons artistics




FASHION FILM

layering

"ANONIMAT”
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ransparencies







IMAGEN DE MARCA
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CREATIVE DIRECTOR, FASHION STYLIST mariasc.0609@gmail.com

+34 608 5616 51
@tjeria
e
wWww.tjé-ria.com
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INSTAGRAM

tje.riave €) = tje.riave €) =

Share a
note
' 159 2.466 2.039
posts followers following
Tjé Ria, MARIA
Fashion stylist
bcn - mad

é) www.cake-mag.com/desarrai... and 4 more

Professional dashboard
65.9K views in the last 30 days.

Edit profile Share profile Email

@tje.ria



